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1. On October 5, 1992, Congress enacted the Cable Television Consumer
Protection and Competition Act of 1992 ("1992 Cable Act").l Section 623(k) of the
Communications Act of 1934, as amended, requires the Commission to publish annually
statistical reports on the average rates for basic cable service, cable programming service, and
equipment for systems that are subject to effective competition and for systems not subject to
effective competition.2

2. In Section 623(k) of the Communications Act, Congress directed the
Commission to prepare annual statistical reports on average prices "for basic cable service and
other programming, and for converter boxes, remote control units, and other equipment" of
systems subject to competition and systems not subject to competition. Under this provision,

1 Cable Television Consumer Protection and Competition Act of 1992, Pub. L. No. 102­
385, 106 Stat. 1460 (1992), 47 U.S.c. § 534 (1992) ("1992 Cable Act"). The 1992 Cable Act
amends Title 6 of the Communications Act of 1934, as amended, 47 U.S.C. § 521 et seq.
("Communications Act").

2 Communications Act, § 623(k), 47 U.S.C. § 543(k).



the report must compare rates of competitive systems with rates of noncompetitive systems.3

This information will be used to monitor cable prices and determine whether Congress's goal
that the rates charged for basic and cable programming services by cable systems not subject
to effective competition are reasonable compared to the rates charged by systems subject to
effective competition.4

3. To implement the requirements of Section 623(k), the Commission is directing
certain cable operators to respond to a price survey questionnaire designed to solicit
information concerning rates for basic and cable programming services, and equipment used
to receive such services. A copy of this form is attached to this Order as Appendix A.

4. We are mindful of the need to limit administrative burdens associated with this
price survey. We anticipate that the burdens faced by responding operators should be quite
limited as the information requested is the type of data that should be readily available to
operators without additional calculation.

5. The survey form asks whether the community unit is subject to effective
competition and includes questions about its status with respect to the regu~ation of rates.
Respondents must provide their rates for installation, specified types of equipment and
disconnect/reconnect and tier change fees. The questionnaire also·seeks information regarding
the monthly charge for basic and any other programming service tiers, the number of
subscribers to each tier and the services included in each of these tiers. The survey requests
that cable operators provide these data for August 31, 1993, July 14, 1994, and January 1,
1995. August 31, 1993, data will provide information regarding rates prior to the effective
date of the initial rate regulation rules and procedures. July 14, 1994, is chosen because it is
after the revised benchmark rules became effective and at the end of the refund deferral
period. The January 1, 1995, data will give us information about prices at the beginning of
the most recent annual period.

6. This survey form will be sent to a sample of cable community units to obtain
the necessary information on a franchise basis. To effectuate comparisons between
competitive and noncompetitive systems, the data will be collected from a target group of

3 Section 623(k) provides: "The Commission shall annually publish statistical reports' on
the average rates for basic cable service and other cable programming, and for converter
boxes, remote control units, and other equipment of --

(1) cable systems that the Commission has found are subject to effective competition
under subsection (a)(2) [of Section 623 of the Communications Act], compared with

(2) cable systems that the Commission has found are not subject to such effective
competition.

4 Communications Act, §§ 623(b)(l) and 623(c)(2)(B). 47 U.S.C. §§ 543(b)(l) and
543(c)(2)(B).
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cable communities facing effective competition and a randomly selected group of cable
community units not subject to effective competition. The target group will consist of those
franchise areas that the Commission has identified as subject to effective competition. They
include the 244 franchise areas included in the final benchmark regression sample
supplemented by those communities that we have determined to be subject to effective
competition in recent decisions. We will use a random sample based on system size of
approximately 700 franchise areas for our data on systems not subject to effective
competition.

7. The systems selected in our sampling of community units must complete and
return the questionnaire by November 13, 1995 in accordance with the associated instructions.

8. We do not anticipate that the information requested in the questionnaire will be
competitively sensitive. Respondents shall file an original and three copies of the
questionnaire with the Cable Services Bureau, Attn. Price Survey, Federal Communications
Commission, 1919 M Street, N.W., Washington, D.C., 20554.

9. Accordingly, IT IS ORDERED, pursuant to Section 3 of the 1992 Cable Act
(Section 623(k) of the Communications Act of 1934, 47 U.S.C. Section 543(k», and Section
4(i) of the Communications Act of 1934, as amended, 47 l).S.C. Section 154(i), that cable
systems subject to the price survey requirements described herein shall complete and return
the questiQnnaire set forth in the attached Appendix A by November 13, 1995.

FEDERAL COMMUNlCATIONS COMMISSION
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Federal Communications Commission
Washinp)D. DC 20554 .

Approved by OMB3~7
Expires: 9/30/96

INSTRUCTIONS FOR FCC ANNUAL SURVEY OF CABLE INDUSTRY PRICES

Generallnfonnation
The 1992 Cable Act requires the Commission to publish an annual statistical report on
average rates for basic cable service, cable programming service and equipment. The report
must compare the prices charged by cable systems subject to effective competition and those
that are not subject to effective competition. This survey is intended to collect the data
needed to prepare this report. The information will be used to monitor cable prices and
determine whether Congress's goal that the rates charged for basic and cable programming
services by cable systems not subject to effective competition are reasonable compared to the
rates of those systems subject to effective competition is being met.

The survey form has been sent to selected community units to obtain the necessary
information on a franchise basis. The questionnaire asks whether the franchise area is
subject to effective competition and includes questions about its status with respect to the
regulation of rates. Information is requested regarding the cable system's rates for
installation, specified types of equipment and disconnect/reconnect and tier change fees. The
questionnaire also seeks information regarding the monthly charge.for basic cable service and
cable programming service (CPS) tiers, the number of subscribers to each tier, the number of
channels offered on the tier and the services included on each of these tiers. The survey
requests that cable operators provide these data for August 31, 1993, July 14, 1994, and
January 1, 1995. August 31, 1993 data will provide information regarding rates prior to the
effective date of the initial rate regulation rules and procedures. July 14, 1994 is chosen
because it is after the revised benchmark rules became effective and at the end of the refund
deferral period. The January 1, 1995 data will give us recent information regarding cable
prices. For future annual statistical reports, we will survey cable systems for current data
only.

Responding Official: This survey should be completed by a company official familiar with
the services offered by the cable system and the rates charged.

Insqucti.ons: Please complete the attached questionnaire.

When and Where to File: An original and two (2) copies of the questionnaire shall be filed
no later than 30 days from the date of mailing with the Cable Services Bureau, Attn. Price
Survey, Federal Communications Commission, 1919 M Street, N.W., Washington, D.C.
20554.

Confidentiality: All data submitted in response to this survey will be cQnsidered part of the
public record and will be provided upon request to interested panies. Requests for
confidentiality will be considered on a case-by-case basis.

FCC Annual Survey of Cable Industry Prices
September 1995



Federal Communications Commission.
Washington. DC 20554

If You Need Help

Approved by OMB~7
Expires: 9/30/96

If you have any questions while completing this Form, please call the FCC's Cable Services
Bureau Regional Help Lines Monday through Friday, 9:00 a.m. to 5:30 p.m. Eastern
Standard Time for assistance:

NORTHEAST SOUTHEAST CENTRAL WESTERN
202-416-0859 202-416-0860 202-416-0876 202-416-0953

Connecticut Alabama Illinois Alaska
D.C. Arkansas Indiana Arizona
Delaware Florida Iowa California
Maine Georgia Kansas Colorado
Maryland Kentucky Michigan Guam
Massachusetts Louisiana Minnesota Hawaii
New Hampshire Mississippi Missouri Idaho
New Jersey North Carolina Nebraska Marshall Islands
New York Puerto Rico North Dakota Montana
PennsylVania South Carolina Ohio Nevada
Rhode Island Tennessee Oklahoma New Mexico
Vermont Texas South Dakota Oregon
West Virginia Virginia Wisconsin Utah

U.S. Virgin Islands Washington
Wyoming

General Instructions: Sections A-I of this questionnaire request information for the franchise
area that includes the community unit to which this survey is addressed and whose
community code or identification number (CUID) is identified on the address label. Section
J asks for information used to calculate benchmark rates. Some of the questions pertain to
the multiple system operator (MSO) that owns this system, if applicable, and the cable
system to which the franchise area belongs.

FCC AMual Survey of Cable Industry Prices
2 Seplember 19C)~



Federal Communications Commission
Washington. DC 205~4

Line Instructions:

SECTION A: OPERATOR INFORMATION

Approved by OMB 3060-0647
Expires: 9/30/96

Lines AI-A5: Enter the specified identification infonnation for your cable system.
Line A6: Enter the name of the franchise area associated with the CUIO on the

address label.

SECTION B: COMMUNITY UNIT IDENTIFICATION

Line B1: Enter the CUID_ for this cable system identified on the address label.
There is no need to enter any other CmDs that are part of this franchise area.

Line B2: Enter the best readily available estimate of the number of homes passed by
the cable system in this franchise area. Include all homes in the franchise area and not just
those in the specified community unit if the franchise area includes more than one community
unit.

SECTION C: CERTIFICATION

Lines C l-C5: Enter the specified identification information for the person completing
this questionnaire. The Commission may address follow-up questions for clarification to this
contact officer. The contact officer should keep a copy of the completed questionnaire in a
convenient location.

SECTION D: EFFECTIVE COMPETITION IN THE FRANCHISE AREA

In this section, questions 01-012, please respond "1" for yes, "2" for no.

Lines 01-D3: On these lines, to the best of your ability, indicate whether fewer than
30% of the households in your franchise area subscribed to cable on August 31, 1993, July
14, 1994, and January 1, 1995, respectively.

Lines D4-D6: On these lines, to the best of your ability, indicate whether any other
multichannel video programming distributor offered similar service to at least 50% of the­
households in the franchise area on August 31, 1993, July 14, 1994 and January 1, 1995,­
respectively.

Lines 07-D9: On these lines, to the best of your ability, indicate whether more than
15% of the households in the franchise area received service from other than the largest
distributor on August 31, 1993, July 14, 1994, and January 1, 1995, n::spectively.

Lines DI0-D12: On these lines, to the best of your ability, indicate whether the
franchise authority offered video programming service to at least 50% of the households in
your franchise area on August 31, 1993, July 14, 1994, and January 1, 1995, respectively.

FCC AMual Survey of Cable Industry Prices
3 September 1995



Federal Communications Commission
Washin,lOn. DC 20554

SECTION E: REGULATORY STATUS

Approved by OMB 30604'>647
Expires: 9/30/96

Under the 1992 Cable Act, basic cable service and cable programming service are subject to
regulation in the absence of effective competition. .

Basic cable service is the package of channels (or "tier") that includes signals from local
television stations (such as ABC, CBS, NBC affiliates, independent stations and
noncommercial stations) and public, educational and governmental (PEG) channels.

Cable programming service (CPS) is any tier or package of program channels, other than
basic service and program!ning separately offered as pay-per-chan..'lel programming or pay­
per-program services.

Line EI: To the best of your ability, indicate "1" for yes or "2" for no, whether the
franchise area's basic cable service was regulated on August 31, 1993.

Line E2: To the best of your ability, indicate "1" for yes or "2" for no, whether the
franchise area's CPS was regulated on August 31, 1993.

If the answer to either El or E2 is yes, you must continue with line E3. If the answers to
both E1 and E2 are no, skip to line E6.

Line E 3: Indicate the methodology, "1" for benchmark, "2" for cost of service, that
was used to set this franchise area's rates.

Line E4: If the benchmark was used, was this franchise area entitled to transition
relief. Small operators and low price systems, as defmed below, are eligible for transition
relief. Respond "1" for yes or "2" for no. If your response is no, skip to line E6.

Small operators are defIned as operators serving 15,000 or fewer subscribers and not
affiliated with a larger operator.

Low price systems are deflDed as systems (1) whose March 31, 1994, rates are below the
benchmark rate or (2) whose March 31, 1994, full reduction rates are below their March 31,
1994, benchmark rate as determined under FCC Form 1200.

Line E5: If this franchise area was entitled to transition relief, indicate the basis of
this relief. Enter" 1" for small operator, "2" for low price system.

Lines E6-ElO: On these lines, enter the information for July 14, 1994, that is
comparable to that requested in lines EI-E5 above.

Lines Ell-EI5: On these lines, enter the information for January 1, 1995, that is
comparable to that requested in lines EI-E5 above.

FCC Annual Survey of Cable Industry Prices
4 September 1995



Federal Communications Commission.
Washington, DC 20554

SECTION F: CABLE EQUIPMENT RATES AND FEES

Approved by OMB~7
Expires: 9/30/96

Section F includes two columns. In column I, enter the number of subscribers as defmed in
the specific line instructions. In column II, enter the monthly charge or appropriate fee, as
defined in the specific line instructions.

Lines F1-F3: These lines request information concerning non-addressable converters
on August 31, 1993, July 14, 1994, and January 1, 1995, respectively, on the specified lines.
In column I, indicate the number of subscriber units provided on that date. If you provide a
subscribing household with two such converters, then that subscribing household should
count as two subscriber units for this purpose. In column II, indicate the monthly charge for
each non-addressable converter at the indicated date.

Lines F4-F6: These lines request information for addressable converters on August
31, 1993, July 14, 1994, and January 1, 1995, respectively, on the specified lines. In column
I, indicate the number of subscriber units provided on that date. If you provide a subscribing
household with two such converters, then that subscribing household should count as two
subscriber units for this purpose. In column II, indicate the monthly charge for each
addressable converter at the indicated date.

Lines F7-F9: These lines request information for pre-wired installation for one outlet
in a single- family residence on August 31, 1993, July 14, 1994, and January 1, 1995,
respectively, on the specified lines. In column I, indicate the number of pre-wired
installations done during a one-year period ending on the specified date. In column II,
indicate the charge for pre-wired installation.

Lines FI0-FI2: These lines request information for un-wired installation for one
outlet in a single family residence on August 31, 1993, July 14, 1994, and January 1, 1995,
respectively, on the specified lines. In column I, indicate the number of un-wired
installations done during a one-year period ending on the specified date. In column II,
indicate the charge for un-wired installation at the indicated date.

Lines F13-F15: These lines request information for one additional outlet installation
done at the time of initial installation on August 31, 1993, July 14, 1994, and January 1,
1995, respectively, on the specified lines. In column I, indicate the number of additional
outlet installations done during a one-year period ending on the specified date. In column II,
indicate the charge for one additional outlet installation at the indicated date.

Lines F16-F18: These lines request information for one additional outlet installation
requiring a separate installation on August 31, 1993, July 14, 1994, and January 1, 1995,
respectively, on the specified lines. In column I, indicate the number of additional outlet
installations done during a one-year period ending on the specified date. In column II,
indicate the charge for one additional outlet installation at the indicated date.

Lines F19-F21 : These lines request information for remote control devices on August
31, 1993, July 14, 1994, and January 1, 1995, respectively, on the specified lines. In
column I, indicate the number of subscriber units provided on that date. If you provide a

FCC Annual Survey of Cable Industry Prices
5 September 1995
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Approved by OMB 3060-0647
Expires: 9/30/96

subscribing household with two remote controls, then that subscribing household should
count as two subscriber units for this purpose. In column II, indicate the monthly charge for
each remote control at the indicated date.

Lines F22-F24: These lines request information on any fee~ charged for
disconnecting from the system or reconnecting to the system on August 31, 1993, July 14,
1994, and January 1, 1995, respectively, on the specified lines. In column I, indicate the
number of subscribers that disconnected or reconnected during a one-year period ending on
the specified date. In column II, indicate the fee charged for disconnecting from the system
or reconnecting to the system at the indicated date.

Lines F25-F27: These lines request information for a change in service level (for
regulated services only) on August 31, 1993, July 14, 1994, and January 1, 1995,
respectively, on the specified lines. In column I, indicate the number of subscribers that
changed their level of service in a one-year period ending on the specified date. In column
II, indicate the fee charged for a change in service level at the indicated date.

SECTION G: AUGUST 31, 1993, CABLE PROGRAMMING SERVICE RATES

This section requests August 31, 1993, information for each regulated tier. The requested
information includes the monthly charge for the tier, the number of subscribers to the tier,
the number of channels offered on the tier and the channel line-up. Basic cable service and
cable programming service (CPS) tiers are subject to regulation. They are defmed as:

The basic tier is the lowest level of cable service you offer, and is the package of channels
(or "tier") that includes signals from local television stations (such as ABC, CBS, NBC
affiliates, independent stations and noncommercial stations) and public, educational and
governmental (PEG) channels.

The other regulated tiers are the cable programmiul service tiers that include all program
channels offered in your cable franchise area that are not included in basic service and are
not separately offered as pay-per-channel programming or pay-per-program services. For the
purpose of this form, cable programming services do not include new product tiers (NPTs).
An NPT is a type of CPS package of channels that generally was not offered by the cable
system prior to October 1, 1994. To be considered an NPT, a CPS tier must meet the
conditions set forth in Section 76.987 of the Commission's rules, 47 C.F.R. § 76.987. An
NPT is not subject to rate regulation rules.

Line G1: For each regulated tier of service, enter the monthly programming service
charge on August 31, 1993. If your cable system offered more than a basic and four CPS
tiers, append additional sheets, as needed to provide this information. 'X'he charges should be
the rates generally available to residential households.

FCC Annual Survey of Cable Industty Prices
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Approved by OMI 3060-0647
Expires: 9/30/96

Line G2: For each regulated tier of service, enter the number of subscribers to the
tier on August 31, 1993. This number should include subscribers taking the service at the
generally available rate and subscribers receiving bulk discounts or senior citizen discounts.

Line G3: Enter the number of channels offered on each regulated service tier on
August 31, 1993.

Lines G4: Enter the individual programming services included on each tier on
August 31, 1993. Attached is a list of current cable and broadcast programming services,
along with corresponding service codes. For each tier of service, indicate the programming
services offered using these codes. If channels are shared by more than one programming
service, list each service and indicate that the service is carried on a shared basis by placing
an asterisk (*) next to the code. For purpose of this survey, superstations (e.g., WTBS,
WGN, WWOR) should not be considered broadcast television stations, unless they are local
and entitled to must-carry status in this franchise area. Codes for these stations, when
carried as superstations, are listed under the National Video Services category on the attached
list.

SECTION H: JULY 14, 1994, CABLE PROGRAMMING SERVICE RATES

Section H requests July 14, 1994, information comparable to the data described in Section G.
To complete Section H follow the instructions provided for Section G, substituting the July
14, 1994, date where August 31, 1993, is specified.

SECTION I: JANUARY 1,1995, CABLE PROGRAMMING SERVICE RATES

Section I requests January 1, 1995, information comparable to the data described in Section
G. To complete Section I follow the instructions provided for Section G, substituting the
January 1, 1995, date where August 31, 1993, is specified.

SECTION J: BENCHMARK FACTORS

Line 11: Indicate whether your cable system is owned by a multiple system operator
(MSO). Respond "1" for yes or "2" for no. If your answer is no. skip to line J3.

Line 12: Enter the total number of cable systems served by your MSO.
Line 13: Enter the number of subscribers to the cable system that includes the

franchise area for which you provided data in Sections A-I.
Line J4: Enter the total amount of franchise fees paid (in dollars) for the franchise

area in 1994.

FCC AMual Survey of Cable Industry Prices
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FCC NOTICE TO INDIVIDUALS REQUIRED BY THE PRIVACY ACT AND THE
PAPERWORK REDUCTION ACT

The solicitation of personal information in this form is authorized by the Communications
Act of 1934, as amended. The Commission will use the information provided in this form to
compare the prices charged for basic cable service, cable programming services and
equipment by cable systems subject to effective competition with those not subject to
effective competition. All information provided in this form will be available for public
inspection. Your response is required in order for the Commission to prepare an annual
survey of cable industry prices for Congress that is required under Section 623 (k) of the
Communications Act of 1934, as amended.

Public reporting burden for this information is estimated to average 3 hours per response,
including the time for reviewing instructions, searching existing data sources, gathering and
maintaining the data needed, and completing and reviewing the collection of information.
Send comments regarding this burden estimate or any other aspect of this collection of
information, including suggestions for reducing the burden, to the Federal Communications
Commission, Records Management Branch, Paperwork Reduction Project (3060-0647),
Washington, D.C. 20554. Do m! send completed forms. to this address.

THE FOREGOING NOTICE IS REQUIRED BY THE PRIVACY ACT OF 1974, P.L. 93­
579, DECEMBER 31, 1975, 5 U.S.C. 522a(e)(3) AND THE PAPER\VORK REDUCTION
ACT OF 1980, P.L. 96-511, DECEMBER 11, 1980, 44 U.S.C. 3507.

FCC AMual Survey of Cable Industry Prices
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FMerII ComrnunIcatIona CommiIIlOIl
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FCC ANNUAL SURVEY OF CABLE INDUSTRY PRICES

A. OPERATOR ..FORMATION

Please complete with current cable system operator information

Al System Name

A2 System Address

A3 City

A4 State

A5 Zip Code

AI Franchi.. Area

8. COMMUNITY UNIT 'DINTIFICATION

II List the CUID number for this franchise area.

82' Enter the number of homes paued by the system in this franchi.. araa.

C. CERTIfICATION

CUlol .1
1 1

C1

C2

C3

C4

C5

I certify that I have examined this report, and that ai, statemanta of fact contained tt.'ein are trua, completa and correct to the bast of mv
knowledge, information and belief. and are m" in good faith. Willful fa'se statemenu m" on this form ara punishable by fine and/or
imprisonment (U.S. Code Title 18. Section 10011, and/orforfeiture (U.S. Code, Title 47, Section 5031.

Signature1------------------------------1
Printed Name and Title...------------------------------1

Date1------------------------------1
Telephone Number...------------------------------4

Fax Number
L..- --I

Page 1
FCC Annual Survey of CIIble Indualry Prices
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I- D. EFFECTIVE COMPETITION IN THE FRANCHISE AREA

Please indicate to the best of your ability whether the franchise area has met the following criteria. Enter "1" for yes, "2" for no:

01 Did fewer than 30% of the households subscribe to any cable services on 8/31/931

02 Did fewer than 30% of the households subscribe to any cable services on 7/14/941

03 Did fewer than 30% of the households subscribe to any cable services on 1/1/951

04 Did any other multichannel video programming distributor offer similar service to at least 50%

of households on 8/31/937 L _
as Did any other multichannel video programming distributor offer similar service to at least 50%

of households on 7114/947

Dt Did any other multichannel video programming distributor offer similar service to at least 50%

of households on 1/1/951

07 Did more than 15% of households receive service from other than the largest distributor 8/311931

os Did more than 15% of households receive service from other than the largest distributor on 7/14/941

Oil Did more than 15% of households receive service from other than the largest distributor on 1/1/95?

010 Did the franchising authority offer video programming service to at least 50% of households,
on 8/31/931

011 Did the franchising authority offer video programming service to at least 50% of households

on 7/14/94?

012 Did the franchising authority offer video programming service to at least 50% of households

on 1/1/957

Page 2
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,.... C-.nloationI CcImmiI8iOn
w.Nl,,-,. D.C. 20114

E. REGULATORY STATUS

AppnwlCllly OMS 3OIO-OlI47
Expirea: tl30llll

Et

Ea

(

El Was this franchise area's basic service regulated on 8/31/93? ("1" for yes, "2" for no)

E2 Was this franchise area's cable programming service ("CPS") service regulated on 8/31/93?

("'" for yes, "2" for no)

If the answer to either E' or E2 is yes, then continue with question E3. If the answer is no, skip to question E6.

E3 Which methodology was used to set this franchise area's rates?

("1" for benchmark, "2" for cost of service)

E. If the benchmark was used, was this franchise area entitled to transition relief?

("'" for yes, "2" for no)

Ea If this franchise area was entitled to transition relief, what was the reason?

("1" for small operator, "2" for low price system)

E' Was this franchise area's basic service regulated on 7/14/94? ("1" for yes, "2" for no)

E7 Was this franchise area's CPS regulated on 7114/947 ("1" for yes, "2" for no)

If the answer to either E6 or E7 is yes, then continue with question E8. If the answer is no, skip to question E11.

Which methodology was used to set this franchise area's rates?

("'" for benchmark, "2" for cost of service)

If the benchmark was used, was this franchise area entitled to transition relief?

("1" for yes, "2" for no)

EIO If this franchise area was entitled to transition relief, what was the reason?

("1" for small operator, "2" for low price system)

Ell Was this franchise area's basic service regulated on 1/1/951 ("1" for yes, "2" for no)

El2 Was this franchise area's CPS regulated on 111/95? ("1" for yes, "2" for no)

If the answer to either E11 or E12 is yes, then continue with question E13. If the answer is no, skip to section F.

El3 Which methodology wa. used to set this franchise area's rates?

("'" for benchmark, "2" for cost of service)

m If the benchmark was used, was this franchise area entitled to transition relief?

E15

("'" for yes, "2" for no)

If this franchise area was entitled to transition relief, what was the reason?

("'" for small operator, "2" for low price system)

Page 3
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F. CASU EQUPMINT RATES AND FEES

Enter the number of subscribers and actual monthly charge or fee for the equipment specified furnished by your company.

Fl 8/31/93 Non-Addressable Converter

F2 7/14/94 Non-Addressable Converter

F3 1/1/95 Non-Addressable Converter

F4 8/31/93 Addressable Converter

FS 7/14/94 Addressable Converter

Fe 1/1/95 Addressable Converter

F7 8/31/93 Pre-Wired Installation

Fa 7/14/94 Pre-Wired Installation

F9 1/1/95 Pre-Wired Installation

FlO 8/31/93 Un-Wired Installation

Fll 7/14/94 Un-Wired Installation

F12 1/1/95 Un-Wired Installation

F13 8/31/93 Additional Outlet at Time of Installation

F1.. 7/14/94 Additional Outlet at Time of Installation

Page 4
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.1...· F_,_CAILE__EG_UlPM__ENT__RA_TES_AND__FEES _

Enter the number of sub8cribers and actual monthly charge or fee for the equipment specified furnished by your company,

F15 1/1/95 Additional Outlet at Time of Installation

Fl. 8/31/93 Additional Outlet Requiring Separate Installation

Fl1 7/14/94 Additional Outlet Requiring Separate Installation

F18 1/1/95 Additional Outlet Requiring Separate Installation

F1t 8/31/93 Remote

F20 7/14/94 Remote

F21 1/1/95 Remote

F22 8/31/93 Disconnect/Reconnect

F23 7/14/94 Disconnect/Reconnect

F24 1/1/95 Disconnect/Reconnect

F25 8/31 /93 Tier Change

F28 7/14/94 Tier Change

F21 1/1/95 Tier Change

Page 5
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G. AUGUIT 31. 1..3 c.uu PROGRAM'" SERVICE RATES

ApprovecI by OMi 3OlI04I47
Expina: IJ30III

Buic CPS 1 CPS 2 CPS 3 CPS 4

G1

G2

G3

Monthly Chargel ~1

Number of Subscribersl.. .... ....,jl

Number of Channels~ ~__, ...... "--__-.l l.. _

Channel Line-up * .... -+- +- -+ + --1

*An.ch«J is. list of current
CMJM .nd Bra.dcat
~ S.,wces, .Iong
with conwpondlng service
codes. For eech tier of
service, indlc.te the
pt'OgIWmming services offered
u8lng tMile cod...

Page 6
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H. JULY 14. 1114 CA8LE PROGMMMING SERVICE RATES

CPS 1 CPS 2 CPS 3 CPS 4

Hl

H2

H3

H4

Monthly Chargel .... l
Number of subscribersl ......l

Number of Channelsl I
-,------------------------

Channel Line-up*..- ..... +- ...... + --t

•A ttIIched is e list of cu"ent
CIIble end Broedc.st
Prog,.mming Servic•• e/ong
with corresponding !ltNVice
codes. For Nch tier of
service, indicete the
~ service. offered
using th•• coda.

Page 7
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I. JMUMV ,. ,.. CAlLE PROGRAM.WG SERVICE RATES

CPS 1 CPS 2 CPS 3 CPS 4

11 Monthly Chargel.. .... .... -a. _

12 Number of Subscribersl ..... ... ......... .... _

14 Channel Line-up* ..... 4 +- ~------+-----~

*Atr.ched is II list of current
CIIb'- lind 8I'oedCIIst

ProgrIImming S.-wCH, .Iong
with cOIfWPOIIding ...wce
codes. For ..ch tie, of
service, indiCilte the
~ nrvices offered
using tit-. cod...

J. BENCHMARK FACTORS

J1 Were you part of an MSO on July 14, 1994? (1 = Yes, 2 = No) 11..- 1

J2 Number of cable systems in your MSO on July 14, 1994. I I

J3 Number of subscribers to cable system that includes this franchise area on July 14. 1994. I I
J4 Total franchise fees paid (in dollars) for the franchise area in 1994. I I

Page 8
FCC Annual S\ltvey of CIIlIe Industry Prie..

. Sept_b.r 1995
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PROGRAMMING SlRVICES LIST
I AUDIO S8MCEI CODE

AEI Music Network A1
AEI Spectra Network A2
C-SPAN Audio 1 A3
C-SPAN Audio 2 A4
Cable Radio Network A5
Channel America A6
Digital Cable Radio A7
Digital Music Express (DMX) A8
KJAZ Cable Radio Network A9
KLON A10
Moody Broadcasting Network A11
Music Choice A12
SUPERAUDIO Cable Radio Service A13
WFMT A14
Yesterday USA A15
Other Audio Service A16

I TEXT SI!IMCII

Cable Sports Tracker T1
Cable Teleguide T2
Employment Channel T3
EPG T4
EPG Jr. T5
Main Street T6
Prevue Channel T7
Reuters News View T8
Sneak Prevue T9
Sports Trakker no
Starnet T11
Story Vision Network T12
TMS Busine.. Plus T13
TMS News Plus n4
TMS Sports Plus T15
X·PRESS Informlltion Service., Inc T16
Other Text Services T17

I ACCllllLOCAL CHAI'I-.s
PEG Channel Xl
Leased Acce.. X2
Other Access Channels X3'
Other Local Channels X4

I BROADCAST STATIONS

ABC Affiliate B1
CBS Affiliate B2
Fox Affiliate B3
Independent Station B4
NBC Affiliate B5
Non-Commercial/PBS B6
Other Broadcast Stations 87

Attachment Page 1
FCC A........ Swvey 0' Cable Industtv Price.

Septembet 1995
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I RICIIOIML VIDIO IIIMCII
Arizona Sports Rl
Atlanta Intarfaith R2
Bay Area Religious Channel R3
Cable TV Network of New Jersey R4
Chicagoland Television News RS
Empire Sports Network R6
Home Sports Entertainment R7
Home Team Sports R8
KBL Sports Network A9
La Cadena Deportiva/Prime Ticket R10
Madison Square Garden Network Rl1
Meadows Racing Network R12
Midwest Racing Network R13
New England Cable News R14'
New England Spo,:s Network R15
New York 1 News A16
News 12 Long Island R17
NewsChannel a R1a
Orange County NewsChannel R19
Pennsylvania Cable Network R20
Prime Sports/Intermountain West R21
Prime Sports/Midwest R22
Prime Sports/Rocky Mountain R23
Prime Sports/Upper Midwest R24
Prime SportsChannel Networks R25
Prime Ticket R26
Prism R27
Pro-Am Sports R28
SportsChannel Chicago R29
SportsChannel Cincinnati R30
SportsChannel Florida R31
SportsChannel New England R32
SportsChannel New York R33
SportsChannel Ohio R34
SportsChannelPadflc R35
SportsChannei Philadelphia R36
SportsSouth R37
Sunshine Network R38
The California Channel R39
The Ecumenical Channel R40
Other Regional Services R41

I NATIONAL VIDEO SERVICES

90's Channel N1
Action Pay Per View N2
Adam & Eve Channel N3
America's Collectibles Network N4
America's Disability Channel N5
America's Health Network N6

Attachment Page 2
FCC AMu8I Swv.., of Callie Industry Pric.

. September 1HI
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America's Talking
American Independent Network
American Movie Clulies (AMC)
American Political Channel
Americana Television Network
Animal Planet
Applause
Arts & Antiques Network
Arts & Entertainment (A&E)
ATN, The Automotive Television Network
ATV: Advertising Television
Auto Channel, The
BET on Jazz: The Cable Jazz Channel
BET-Home Shopping Network
Black Entertainment Television (BET)
Booknet
The Box
Bravo
C-Span
C-Span 2
Cable Health Club
Cable News Natwork (CNN)
Cable Video Store
Caribbean Satellite Network
Cartoon Network
Catalog 1
CelticVision-The Irish Channel
Chanal Sur (Channel South)
Children rs Cable Network
Cinemax
Classic Art. Showcue
Classic Music Channel
Cla.sic Sport. Network
CMT: Country Music Television
CNBC
CNN International
Collectors Channel
Comedy Centraf
Conlumer Rnource Network
Courtroom Television Network (Court TV)
Crime Channel
Cupid Network Television
Deep Dish TV
Discovery Channel
Disney Channel
E! Entertainment Television
Eco
Encore
Encore Language Networks

Attachment Page 3

N7
N8
N9

N10
Nll
N12
N13
N14
N15
N18
N17
N18
N19
N20
N21 '
N22
N23
N24
N25
N28
N27
N28
N29
N30
N31
N32
N33
N34
N35
N38
N37
N38
N39
N40
N41
N42
N43
N44
N45
N46
N47
N48
N49
N50
N51
N52
N53
N54
N55

FCC Ann.....survey of C..... lnclustry Priees
Sep~ller 1995
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Encore Thematic Multiplex Channels
ESPN
ESPN2
EWTN: The Catholic Cable Network
FAD TV
Faith &. Values Channel
Family Channel
Filipino Channel
Fitness Interactive
Flix
FoxNet
fx
FXM: Movies from Fox
Galavision
Game Channel
Game Show Channel
Gaming Entertaining Network
GEMS Television
Global Entertainment Television
Global Village Network
Golden American Network
Golf Channel
HBO (Home Box Office)
HBO en Espanol
Headline News
Health And Fitne••
Health Network
History Channel
History Televi.ion (H-TV)
Hobby Craft Network
Home and Gerden Television Network
Home Shopping Network I
Home Shopping Network II
Horizons Cable Network
How-To Channel
Idea Channel
Independent Film Channel
Inspirational Channel
International Channel Multiplex
Jone. Cable Network
Jones Computer Network
KTLA
Learning Channel
Lifetime Television
Living
Military Channel
Mind Extension University
MOR Music TV Multiplex
The Movie Channel

Attachment Page 4

N68
N67
N68
N69
N80
N81
N82
N83
N84
N86
Nee
N87
N88
N89
N70'
N71
N72
N73
N74
N76
N78
N77
N78
N79
N80
N81
N82
N83
N84
N86
N88
N87
N88
N89
N90
N91
N92
N93
N94
N95
Nge
N97
N9B
N99
Nl00
Nl0l
Nl02
Nl03
Nl04

FCC Annu8l SUIWY of c.bIe Incfwtry Prien__ '995
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MTV Latino
MTV: Mu,;c Television
NASA Select Television
National AccelS Television
National Empowerment Television
National Health Network
Network 1
New Culture Network
New Inspirational Network
News Plus
NewSport Television
Nick at Nite
Nickelodeon
Nostalgia Television
ORB TV
Outdoor Ufe ChaMel
Ovation, Inc.
Ovation:The Fine Arts Network
Parent Television
Parenting Satellite Television
The Parents Channel
The PC Channel
Planet Central TV Network
Playboy Television
Popcorn Channel
Product Information Network
02/0nO
Ouark
OVC Fashion Channel
OVC Network, Inc.
Recovery Network and Wellne.. Channel
Request 2
Request Television
Ritmo Son
Romance ClassiCI
Sci-Fi Channel
SCOLAlNews of All Nations
Sege Channel
Showtime
Showtime Networks, Inc.
The Singles Network
Spice
Spice 2
Starz!
The Talk Channel
Talk TV Network
TBN Cable Network
TeleCompras Shopping Network
Telehit

Attachment Page 5

N106
N106
N107
N108
N109
N110
N111
N112
N113
N114
N115
N116
N117
N118
N119
N120
N121
N122
N123
N124
N125
N126
N127
N128
N129
N130
N131
N132
N133
N134
N135
N136
N137
N138
N139
N140
N141
N142
N143
N144
N145
N146
N147
N148
N149
N150
N151
N152
N153
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Telemundo
TeleNoticias
TeleNovelu
Television Food Network (TVFN)
Television Shopping Mall
TheaterVisioN
The Nashville Network (TNN)
Time Traveler
TNT (Turner Network Television)
Travel Channel
Trax:High Performance Television
Trinity Broadcasting Network
Turner Classic Movies
TV Asia
TV Macys
tv!
TV-Japan
Univision
Unnamed Music Video Network
Unnamed Women's Sports Network
USA Network
ValueVision
VH1 (Video Hits One)
Via TV
Viewer's Choice
Viewer's Choice: Continuous Hits
Viewer's Choice: Hot Choice
VISN/ACTS
Weather Channel
WGN
Women's Sports Network
World African Network
World Interactive Network (WIN TV)
Worship
WPIX
WSBK
WSW: Web Sports Wire
WTBS (TIS Superstition)
WWOR
XTV
Z Music
Other

Attachment Page 6

N154
N155
N158
N157
N158
N159
N180
N181
N182
N183
N184
N185
N188
N16:r
N188
N169
N170
N171
N172
N173
N174
N175
N176
N177
N178
N179
N180
N181
N182
N183
N184
N185
N188
N187
N188
N189
N190
N191
N1$2
N193
N194
N195
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